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Why Sacramento Business Journal?

The Sacramento Business Journal has a reputation for being the premier business news publication in
Sacramento, with credible editorial and quality subscribers. Our editorial focus is hyper-local, solely based
on businesses, representing Sacramento, Yolo, Placer and El Dorado counties.

Every week, our print editors provide information and local insight that leads to business opportunities and
growth. Through our publications and events, advertisers can reach a premium audience of successful
business leaders.

Our subscribers are business leaders, owners and influencers, averaging 38 years in business with $178
million in revenue. Individually, our audience is highly educated with an average of $1.3M investment
portfolio and $221k household income.

Our Weekly printed edition boasts a paid subscriber count of 9,768 weekly recipients with a weekly
readership of 55,000 (based on 2017 pass along data from independent survey of subscribers). Our
website sees an average of 240,434 monthly unique visitors and our daily Afternoon Edition email
newsletter is sent to 10,153 double opt-in subscribers.

Business Journals events are “can’t miss” opportunities to meet with influentials and make face-to-face
connections. Business Journal events link your brand with first-class programs that help business leaders
build relationships in the local market.
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Sacramento Business Journal subscribers
Include men in their mid-50’s who are key
decision makers at successful companies

Subscribers: Key Characteristics

Total Print/Digital Total Newsletter
Subscribers Subscribers
Male 67% 61%
Average Age 58 56
College Graduate or Higher 74% 74%
Owner/Partner/Top Management 62% 40%

Influence Decisions at Your Company 7% 67%
Firm’s Years in Operation 37.5 42.9

Average Sales Growth Rate* 13.3% 12.0%
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*Among companies with sales growth
Source: The Sacramento Business Journal Subscriber Study, 2017
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Subscribers are upscale, with high incomes """
and substantial wealth

Subscriber Income & Wealth

Total Print/Digital Total Newsletter
Subscribers Subscribers
Household Income (Average) $221K $183K
Median $160K $132K
Net Worth (Average) $1.8M $1.4M
Median $1.0M $800K
Value of Investments (Average) $1.3M $1.3M
Median $318K $433K

“Please check the category that best represents your total household income, before taxes, in 2016. Please include your income &
income of all other household members from all sources, such as wages, bonuses, profits, dividends, rentals, interest, etc.?” “What

is your approximate household net worth? (Please include all assets and deduct all liabilities)” “What is the approximate total market SACRAMENTU
value of the investment portfolio now held by you & other household members (including real estate, retirement accounts & college
savings plans)’ BUSINESS jOURNAI.

Source: The Sacramento Business Journal Subscriber Study, 2017




Almost all subscribers read 3 out of 4
Sacramento Business Journal issues

Print/Digital Subscriber Readership

94%
82% . —
Total Print/Digital
Subscribers
Time spent with typical issue 38 minutes
Pass along to other people 64%
[ . ]
Read 3 of 4 Issues Read 4 of 4 Issues

“How many of the last four issues of the Sacramento Business Journal have your read or looked through?” “Considering all the times

you look at an issue, about how much time, in total do you spend reading or looking into a typical issue of the Sacramento Business SACRAMENTO
Journal?” “On average, how many other people (other executives, salespeople, employees, spouse, friends, etc.) besides you, read or
look at your copy of the Sacramento Business Journal, either before or after you read it?” BUSINESS jOURNAI.

Source: The Sacramento Business Journal Subscriber Study, 2017
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Master’s Club Announcements Special Section

Option 1: Weekly Edition Listing Only: $255
Option 2: Weekly Edition and Book of Lists Listing: $395

*Note one person per listing, image of one person per listing.

Sacramento Association of Realtors® @ Sacramento Association of Realtors® @ Sacramento Association of Realtors® @
Another Successful Year For MASTERS CLUB T MASTERS CLUB T MASTERS CLUB
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Master’s Club Congratulations Advertisements

Congratulate the year’s Master’s Club
Members and promote your business or
property at the same time!

You can also amplify your members by
specifically featuring them in a large
print advertisement.

* Quarter Page: 52,355
* 3/8 Page: $2,780
» Half Page: $3,240
* Island Page: S4,275
* Full Page: $4,920
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Mock-up Special Section with half page congratulations ad.
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Master’s Club Standard Print Advertisement Rates

Every week, our print editions provide
information and local insight that leads
to business opportunities and growth.
Through our print publications,
advertisers can reach a premium

audience of successful business leaders.

*Your ad will run along side editorial
content in the weekly edition of your
choice.

e Quarter Page:  $3,010

* 3/8 Page: $3,725
* Half Page: $4,240
* Island Page: S5,640
* Full Page: $6,475
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Master’s Club Standard Digital Advertisement Rates

Place your brand and message alongside respected, credible local BUSINESS JOURNAL | s scrmatss boget onection e ek s
bus|ness news coverage. Sacramento Business Journal S|te = INDUSTRIES & TOPICS A  NEWS  LISTS&AWARDS  PEOPLE&COMPANIES ~ EVENTS  MORE.. Q

FIND A HOUSE.
NOT A HASSLE.

features top business stories and breaking news, industry-specific

news, expert columns and a full menu of tools and other resources i
that help local business leaders achieve success.
SACRAMENTO NEWS
Benefits ‘:r:(uszlism r"‘i :;;:::;:z;tt;cemedammmmmmmdmm REAL ESTATE CAN
i i i i sevess s 7 BE COMPLICATED.
* Add reach and audience extension to your print campaign o WE'RE HERE TO HELP.
* Effectively share of voice within a range of budgets —— @“"‘““"“‘“‘e“’“’“‘““@"

* Reach business leaders during their work day
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80k ROS impressions: $2,240 [ -rommroe o i s o o
130k ROS impressions: $3,370 |
75k XL Banners: $3,858

FIND A HOUSE.
NOT A HASSLE.
» GET STARTED

THE LISTS

Developers — Land
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P Tsakopoulos Investments

5 things to know, and why Local startup is first in line to o= Delta Shores
Saturday is a big deal for local privatize health plan exchange  anchor store for
crafters




HOME OF THE DAY

Home of the Day Digital Sponsorship

A unique digital opportunity to showcase your client’s high-
end properties each month to affluent home buyers.

Brand your firm and your agents as the luxury firm in Sacramento by i =

securing this premier opportunity to showcase your high- —_

1 premier neghborhosd for $799.500

end properties in front of Sacramento Business Journal’s affluent
audience.

Each Listing Includes:

* 1 gallery, live for 30 days

* Unlimited text description

* Up to 20 high resolution photos

* Option to include video

* Company logo

* Custom call-to-action button

* Contact info with phone number, email and link to website that
scrolls with the user throughout gallery

* Tools to share gallery on social media

* Gallery promotion across Sacramento Business Journal site and
emails

* Cost: S500 per listing

Note: Promotion subject to change. Minimum 3-month commitment.
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Home of the Week Print Advertisement Feature

Our readers report that BIZ LEADS is one of our most read sections of
our weekly edition. Through our print publications, advertisers can =
reach a premium audience of successful business leaders.

*Your ad will run along side BIZ LEADS content in the weekly edition of
your choice.

° 51 weeks of inventory

° Standard Size (3-block color
Marketplace)

. Master’s Club first choice of

(916) 558-7810

SACRAMENTO BUSINESS JOURNAL

inventory — thru 3/31/19
° Pricing for Master’s Club Members
who sign by 3/31/19:
o 1-4 weeks 5545 per week
o 5-7weeks $345 per week
o 8-12 weeks $245 per week

5 EXECUTIVE NARKETPLACE

After 3/31/19 Open to all (+$150):
o 1-4 weeks $695 per week
o 5-7weeks $495 per week
o 8-12 weeks $395 per week

EXECUTIVE MARKETPLACE
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